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NATRUE in a nutshell

Created in 2007 (NATRUE Label → 2008) by the

pioneers and largest producers of NOCs in Europe.

Mission: protect and promote natural and organic

cosmetics to the benefit of consumers worldwide.

NATRUE Label: International Private Standard setting

Label criteria for 3rd party certification of Natural and

Organic Cosmetics.

Why NATRUE was created: 
Natural and Organic are officially undefined terms 

(e.g. European Cosmetics Regulation, US FDA).

Lack of the regulation creates difficulties for producers 
and shoppers to evaluate whether ‘natural’ or 

‘organic’ product claims can be considered 

misleading.



NATRUE TODAY 

+6500
NATRUE certified products 

on the world market 

+1600 
NATRUE approved and certified raw materials

278 
NATRUE brands

70 
International 

Members

10
NATRUE

Approved Certifiers  
(NACs) globally

+28
Countries worldwide 

where NATRUE certified 

products 

are produced



“Once upon a time” 

consumers shopped 

beauty and skincare 

products for 

fancy brand names 

and 

gorgeous packaging…



… Today, shoppers are paying attention to 

ingredients
and want to be reassured that cosmetics are 

safe for the body and for the planet
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Source: Consumer study commissioned by NATRUE to Mindline, January-February 2021 
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This has been supported by our market study



60 50%

GERMANY FRANCE

Source: Planet Positive Beauty Guide, November 2021; Research carried out by Provenance of 23,000 Cult Beauty shoppers in 2019 and 2020; Poll of 2,000 adults conducted by We Do in June 2021 

What do consumers look for in NOCs?
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• A recent study of 23,000 beauty shoppers found almost 

half (48%) are looking for more information and clarity 

about brands’ values and commitments to the 

environment.

• In fact, 61% of us struggle to tell if hair and skincare 

products are ethical from the packaging.

• As there is no harmonized criteria to define the 

properties of natural and organic cosmetics at an 

international level, it is difficult to evaluate which 

product is authentically natural. 

Greenwashing - branding something as eco-friendly, 

green or sustainable when this is not the case –

misleads consumers into thinking they are 

helping the planet by choosing those products.



NATRUE as key to sustainability: 

transparency

Consumers want clear information about the products 

in order to verify that they are in line with their values and expectations 

(environmental protection, sustainability, social development).

But consumers may not be able to distinguish “nature-inspired” from truly natural 

cosmetics…

So how they can verify if a product claiming to be “natural” or 

“organic” is really without exposure to greenwash? 

In order to support the authenticity of natural and organic cosmetics and to avoid 

misleading communication, the NATRUE Label is a reliable reference that reassures 

consumers through:

• A strict set of verifiable and transparent criteria

• An online product database



Advantages of certifications

• Guarantees for the consumer who is 

looking for a “green” product that an external 

body guarantees compliance with the rules.

• The continuous improvement of the 

Standard guarantees that the formulations are 

corresponding to the latest scientific and 

regulatory developments. 

• The certification requirements may assist 

with the sales of the products at bio-retailers.

• Claims support when questioned by the 

supervisory authorities.





International Private 

Standard setting 

Label criteria for 3rd

party certification of 

Natural and Organic 

Cosmetics

What is the NATRUE Label?



Label Concept 

Organic Cosmetics

Certification

Higher minimum levels of 
natural substances 

according to product 
category 

At least 95 % of the natural 
substances are organic

Natural Cosmetics

Certification

Minimum levels of natural 
substances /

Maximum levels of 
derived natural 

substances 

according to
product category

Finished cosmetic products

Documentation check + On-site audit every two years



Cosmetic Raw Materials

Non-organic 
Raw materials

Approval

Only documentation 
check

Organic 
Raw Materials

Certification

Documentation check 
+

On-site audit 
every two years

Please note: Organic raw materials already certified to a Standard 

of the IFOAM family without further processing don’t need to be 

NATRUE certified (they are accepted by default).

Label Concept 



Oceania 
(3%)

Europe (94%)

Asia (1%)

Americas (2%)

Western and Central (75%)

Southern (18%)

Eastern (4%) Northern (3%)

Label Distribution

28 countries worldwide (2022) & top 3 countries are Germany, Austria and Italy



Label Statistics

Finished Products

Raw Materials

Total = 278 brands

Natural (70%)

Natural with organic portion * (4%)

Organic (26%)

Total = +8000 products
Raw Materials = +1500

Finished Products = + 6500



How to obtain the 
NATRUE Label? 

NATRUE Label possible for

raw materials, finished products and formulas. 

Applications go via accredited third-party 

control bodies following standardized procedures.
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NATRUE Approved Certifiers
All the independent certification bodies listed below (accredited by IOAS, which is the main accreditation 

body) are officially approved to control raw materials and finished products under the NATRUE Label Criteria.



Costs

Label fee for 

the finished 

product

Certification 

costs

Label fee for 

the raw 

materials

Every NATRUE Approved Certifier apply its cost for 
the certification process

1. Certifier costs 

Label Fee is invoiced by NATRUE and is 
220€/certified product for a 2-year certificate. 

2. Label Fee (Finished product)

Label Fee is invoiced by NATRUE and is 
50 €/approved or certified raw material for a 2-year 
certificate.

3. Label Fee (Raw material)

Label Fee is invoiced by NATRUE and is 
220 €/approved formula for a 2-year certificate.

4. Label Fee (Formulas)



NATRUE Database: Consumer transparency



NATRUE Database: Consumer transparency



NATRUE Database: transparency for companies and NACs



The NATRUE Criteria



It is continuously reviewed and updated whenever necessary in order to:

• increase the sustainability of cosmetic products in the various stages of the

supply chain

• ensure the natural origin of ingredients and encourage the choice of

organic farming

• setting rules for product formulation to be consistent with the “green” values,

taking into account the complexity of the supply chain, the innovation in

chemistry and the technological challenges of today's cosmetics.

The latest version of the Standard 3.9 came into force on 1st January 2021.

The NATRUE
Standard

In 2008, NATRUE created the voluntary and internationally applicable NATRUE Standard.



Consistent 

and easily 

applicable

Authentic &

Ethical
Transparent 

and clear
Environmental 

sustainability

No ingredients from 

dead vertebrates

No NATRUE certified 

product may 

be supplied to any 

market if animal 

testing is required.

Ingredients neither 

from nor by GMOs

Only 3 classes of 

ingredients:

• Natural (incl. Organic)

• Derived natural (no 

semi-synthetics)

• Nature-identical

• (Water is neutral)

Basic Requirements 

A classification of 13 

categories of 

products with their own 

requirements for 

maximizing the amount 

of natural and organic 

ingredients in every 

product.Criteria for 

packaging 

materials

Green chemistry

Responsible 

sourcing and 

biodiversity 

protection

Only 2 levels of 

Certification: 

• Natural Cosmetics

• Organic Cosmetics



Only ingredients that are classifiable as 

natural, nature-identical or derived natural 
according to NATRUE can be used.

Ingredients



Ingredients
Natural: unmodified, obtained by physical processes or from enzymatic /

microbiological reactions leading to substances that exist in nature

• E.g. Shea butter, Argan oil, Calendula Officinalis extract, Alcohol.



Ingredients

Organic: ingredients from controlled

organic farming and/or wild collection

certified by a duly recognized certification

body to an organic standard or regulation

approved in the IFOAM Family of
Standards, or to NATRUE.



Derived natural: ingredients by chemical

modification of 100% natural substances

(no petrochemical hybrids) by approved reactions.

• E.g. Glycerin, Sodium cocoyl glutamate

but not Cocamidopropyl betaine

Justification for use: 
Only if specific function cannot be achieved using natural substances

Positive list: Annex 3 - only those listed can be used.

Ingredients



Nature-identical: approved pigments, minerals and preservatives which

are identical to substances found in nature.

• e.g. TiO2, sorbic acid and its salts, Iron Oxides (cf. CI 77489)

Requirements for use:
• Only when strictly necessary, in order to ensure consumer safety or to ensure purity

• Only when natural substances cannot be recovered from nature using reasonable 

technical effort

Positive lists: Annex 2 and Annex 4a - only those listed can be used

Ingredients



60% Water and  30%  Plant Extract

90% “Natural” 

water

Natural or organic reflects only the contribution from raw materials from plants,

minerals, etc. (not from added water)

Added water is treated

as neutral to avoid

artificially inflating the

‘naturalness’

Ingredients



Sustainability

32

The NATRUE Standard includes…

• Respect for biodiversity
If ingredients originates from animal and botanic species that are under the restriction

of the Washington Convention on International Trade in Endangered Species of Wild

Fauna and Flora (CITES), a certificate by a nature preservation authority is required.

• Sustainable palm oil
Wherever possible and available, natural or derived natural substances from palm oil

and palm kernel oil must come from RSPO or other certified sustainable supply chains

(with MB quality as a minimum requirement).

• Promotion of green production (e.g. biotechnology, extraction)
Focus on soft, environmental-friendly and sustainable raw material sourcing and

production.



Certification
All cosmetics must be certified to strict criteria defining finished

products as natural or organic.

Certification levels are separated by mandatory organic content.

Natural 

Cosmetics

Organic

Cosmetics

95%

Composition



Defined Product Content

Every product guarantees maximum
natural- or organic-ness

• Why is this necessary?

Different categories of cosmetics

require different ingredients and

processes to fulfil their function.

Consequently different categories

cannot have the same requirements.

• How is this achieved?

Strict minimum and maximum

content levels apply for ingredients

per product group.



Defined Product Content
What do the product categories look like?

Body Oil

Cat.1

Liquid Shampoo

Cat.9

Solid shampoo

Cat.12



Criteria for respecting environment

36

The NATRUE Standard set criteria for

• Biodegradability
✓ Detergent surfactants substances must be completely biodegradable in

accordance with the EC Regulation on Detergents (Regulation (EC) No

648/2004).

• Packaging

✓ Minimal & recyclable;

✓ If possible designed for multiple use and/or made from renewable resources;

✓ No halogenated plastics (e.g. PVC)

• Carrier materials (e.g., wet wipes)

✓ only natural or derived natural substances (no synthetic or semi-synthetic

fabrics)



Defending our values & ethics 

The NATRUE Label Criteria

prohibits:

• raw materials from dead

vertebrates;

• the granting of the NATRUE

label to products placed on

markets where animal testing

on products is a requirement.

Animal Welfare and Animal Testing



UN Sustainable Development Goals

38

NATRUE has assessed its Criteria to the 17 UN Sustainable Development Goals and

identified 6, which has been incorporated into the standard:

Health is a 

primary 

requisite, 

Ref. 

Regulation

(EC) n. 

1223/2009 

NATRUE 

encourages 

industry 

to find 

sustainable 

alternatives

Natural, 

organic and 

renewable 

sources, 

no GMOs, 

reduced-impact 

processes, 

packaging 

criteria

Renewable 

raw 

materials,

green 

chemistry, 

responsible 

sourcing

Strict criteria 

for 

biodegradability, 

No microplastics 

Protection 

of 

biodiversity



Thank you for 
your attention!

www.natrue.org

Contact us:

info@natrue.eu


